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In 2016 NikRi Bonus founded Life SRills GO as a digital solution to significantly expand access to
SEL in schools across the world as there was a distinct lack of flexible, online resources available
to support teachers in bringing SEL into the classroom. This is a practical response to the OECD
and World Economic Forum'’s increasing calls for social emotional learning to be mandated
alongside core academic subjects. Life Skills GO is an online blended learning platform delivering
measurable social, emotional and physical sRills in a fun and engaging way. It is aligned to the
Australian curriculum, loaded with downloadable resources and 100+ digital lesson with in-built
functionality for measuring and reporting outcomes for individual students.

Our Mission
To make social, emotional and physical learning as valued as academic learning.

What gets us out of bed in the morning?

We know now that social and emotional intelligence will be the key to supporting our future
generation of leaders. There is a gap between the education needs of our children and what is
currently included in the curriculum. We are here to bridge that gap. We are here to be a voice for
the voiceless, partner with the education system and educate the educators. To make sure that
we address the urgent need to change what we place importance on in education.

Brand expression & style

Look: Simple, clear, bright, strong, minimalistic, creative, emotive

Tone: Energetic, passionate, experts

Voice: Inspirational, educational, experts, slightly conversational but not too familiar

Button style options
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Logo type system
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(Letters spaced at -25)

Museo 100

(Letters spaced at -25)

Logo spacing

Best practice guide for spacing around the edges of the
Life SRills GO logo involves using the lowercase “s” from
the logo as a space guide for all the way around, see:

Logo scaling

It is important to ensure that the logo is scaled equally and is not warped when resized.
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